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www.aetna.com

www.aflac.com

www.alcatel-lucent.com

www.allstate.com

www.aa.com

www.americanexpress.com

www.att.com

www.bankofamerica.com

www.bnsf.com 

www.citi.com 

www.colgate.com

www.comcast.com 

www.coned.com 

www.credit-suisse.com 

www.daimlerchrysler.com 

www.darden.com 

www.fanniemae.com 

www.generalmills.com 

www.gm.com 

www.hsbcusa.com 

www.ibm.com 

www.jpmorganchase.com 

www.kelloggs.com 

www.kraft.com 

www.lizclaiborne.com 

Aetna Inc.
Hartford,CT

Aflac Incorporated
Columbus,GA

Alcatel-Lucent
Murray Hill,NJ

Allstate Insurance Company
Northbrook,IL

American Airlines
Fort Worth,TX

American Express Company
New York,NY

AT&T
San Antonio,TX

Bank of America
Charlotte,NC

BNSF Railways Company
Fort Worth,TX

Citigroup Inc.
New York,NY

Colgate-Palmolive Company
New York,NY

Comcast Corporation
Philidelphia,PA

Consolidated Edison Company of
New York, Inc. New York,NY

Credit Suisse
Switzerland 

DaimlerChrysler Corporation
Auburn Mills,MI

Darden Restaurants
Orlando,FL

Fannie Mae
Washington,DC

General Mills, Inc.
Minneapolis,MN

General Motors Corporation 
Detroit,MI

HSBC-North America
Prospect Heights,IL

IBM
Armonk,NY

JPMorgan Chase
New York,NY

Kellogg Company
Battlecreek,MI

Kraft Foods, Inc.
Northfield,IL

Liz Claiborne Inc.
North Bergen,NJ

The criteria above are a partial list of the criteria used to evaluate companies for the LATINA Style 50. For more details on the selection process, please visit www.latinastyle.com.
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www.macysinc.com 

www.marriott.com 

www.mastercard.com 

www.mcdonalds.com 

www.ml.com 

www.mgmmirage.com 

www.morganstanley.com 

www.newyorklife.com 

www.northerntrust.com 

www.pepsico.com 

www.principal.com 

www.prudential.com 

www.qwest.com 

www.sodexhousa.com 

www.sce.com 

www.statefarm.com 

www.pg.com 

www.coca-cola.com  

www.up.com 

www.usaa.com 

www.verizon.com

www.wachovia.com 

www.walmart.com 

www.wellsfargo.com

www.xerox.com

Macy’s, Inc.
Cincinnati,OH

Marriott International, Inc.
Washington,DC

MasterCard Worldwide
Purchase,NY

McDonald’s Corporation
Oakbrook,IL

Merrill Lynch
New York,NY

MGM Mirage
Las Vegas,NV

Morgan Stanley
New York,NY

New York Life Insurance Company
New York,NY

Northern Trust
Chicago,IL

PepsiCo, Inc.
Purchase,NY

Principal Financial Group
Des Moines,IA

Prudential Financial
Newark,NJ

Qwest Communications Intl., Inc.
Denver, CO

SODEXHO, INC.
Gaithersburg,MD

Southern California Edison
Rosemead,CA

State Farm Mutual Insurance
Companies Bloomington,IL

The Coca-Cola Company
Atlanta,GA

The Procter & Gamble Company
Cincinnati,OH

Union Pacific Railroad Company
Omaha,NV

USAA
San Antonio,TX

Verizon Communications, Inc.
New York,NY

Wachovia
Charlotte,NC

Wal-Mart Stores, Inc.
Bentonville,AR

Wells Fargo & Co.
San Francisco,CA 

Xerox Corporation
Stamford,CT

The criteria above are a partial list of the criteria used to evaluate companies for the LATINA Style 50. For more details on the selection process, please visit www.latinastyle.com.
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